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Mission Statement

1 for All is a national nonpartisan program
designed to build understanding and support
for First Amendment freedoms. 1 for All
provides teaching materials to the nation’s
schools, supports educational events on
America’s campuses and reminds the public
that the First Amendment serves everyone,
regardless of faith, race, gender or political
leanings. It is truly one amendment for all.

First Amendment to the U.S. Constitution

Congress shall make no law respecting an
establishment of religion, or prohibiting the
free exercise thereof; or abridging the freedom
of speech, or of the press; or the right of the
people peaceably to assemble, and to petition
the Government for a redress of grievances.

1forall.us
615/727-1303 1forall@newseum.org
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1 for All: Standing up for the First Amendment

By Ken Paulson

Welcome to 1 for All, an unprecedented national campaign on behalf of the First
Amendment.

The campaign launched on July 1, with extraordinary support from more than 1,100 news,
educational, arts and religious organizations. In print, online and through a variety of social
media, these “Friends of 1 for All” have joined together to build understanding and
appreciation of the First Amendment through education and information. The five freedoms of
the First Amendment give Americans the right to speak freely, to report about the world
around us, to protest and petition, and to draw strength from freedom of faith.

Despite its pivotal role of making America what it is today, most Americans have no idea what
the First Amendment says. First Amendment Center surveys indicate that only one American in
25 can name the freedoms of the First Amendment, and that a majority — when pressed —
can come up with only one, typically freedom of speech. It's constitutional illiteracy of the
highest order.

The truth is that we don’t do a very good job of standing up for the First Amendment. lIts five
freedoms are truly the cornerstone of democracy and make America the special nation it is.

It's time we said that. Publicly. Passionately. Over and over again.

1 for All is the collaborative effort of educators, artists, journalists, lawyers, librarians and
many more who believe that the American public would benefit from a greater understanding
of the First Amendment and the need to protect all voices, views and faiths.

The campaign features ads that celebrate freedom in America and the ways we exercise those
freedoms in our daily lives. The First Amendment gives us freedom of speech, but it also
provides freedom to tweet. It protects political speeches, but it also guarantees our right to
sing, dance and perform.

--more--

1forall.us
615/727-1303 1forall@newseum.org
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In fact, the First Amendment enriches our lives every day. That's the essence of 1 for All. The
campaign is defined by these guiding principles:

m 1 for All is nonpartisan. At a time of deep political polarization, we choose not to take
sides. In fact, a shared commitment to freedom of speech, press and faith should unify
this nation.

m It's all about education. America’s teachers would like to do a better job of teaching about
the First Amendment, but they often lack the resources they need. 1 for All will provide
educational materials, course content and study guides for teachers of grades 1 to 12. In
addition, 1 for All and its Liberty Tree Initiative will sponsor campus festivals celebrating
and exploring of First Amendment freedoms.

m 1 for All is interactive. There’s no point in celebrating free expression without encouraging
some of it. Students and others will be encouraged to submit photos, videos, songs and
stories that reflect the value of freedom in America.

m The focus is on all five freedoms. America’s news media are quick to defend freedom of
the press, and churches embrace freedom of faith, but these freedoms are interdependent
and deserve the full support of all Americans. We can’t pick and choose the freedoms we
like.

1 for All is a celebration of the freedoms that truly make America special. It's not a

coincidence that the strongest, most dynamic, most creative and most ambitious nation in
the history of the planet is also the most free.

Ken Paulson is a founder of 1 for All, the president of the Newseum and the First
Amendment Center, and the former editor of USA Today.
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Media Resources

1 for All ads are available for use in newspapers, broadcasting, public service announcements
or on websites.

Show your support for the First Amendment by downloading the ads below from
1forall.us/media-resources/ and publishing them in print or online. A video public-service
announcement also is available.

We would appreciate knowing how the ads were used. Please contact Gene Policinski at
gpolicinski@firstamendmentcenter.org or 615/727-1303 and give him your feedback.

Individuals and organizations that support First Amendment education through this campaign
will be added to Friends of 1 for All.

1forall.us

1forall.us
615/727-1303 1forall@newseum.org



0 rock to dance to report to tweet

- _ Ellen DeGeneres

Thanks to the First Amendment, you can be
whoever and whatever you want to be.

1forall.us
Take a stand for the First Amendment.
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Friends of 1 for All

We are proud supporters of the First Amendment and encourage all Americans to learn more
about its five freedoms. Freedom of speech, press and religion, along with the right to petition
and assemble, collectively form the cornerstone of democracy.

American Society of News Editors
American Booksellers Association
American Jewish Congress

American Jewish Committee

American Library Association

A&E

American Booksellers Foundation for Free Expression
American Press Institute

Americana Music Association

Baptist Joint Committee for Religious Liberty
Brechner Center

CBS Interactive

Comcast

Community Newspaper Holdings, Inc.
Constitutional Rights Foundation Chicago
Constitutional Rights Foundation (Los Angeles)
Cox Newspapers

Discovery

E.W. Scripps Co.

Everyday Health

First Amendment Center

Freedom Forum

Freedom Forum Diversity Institute
Gannett Company, Inc.

Gatehouse Media

Gawker

Google

The Huffington Post

Inland Press Association

Islamic Society of North America
Journalism Education Association

Knight Foundation

Lee Enterprises Newspapers
Maryland-Delaware-DC Press Association

McClatchy Newspapers

McCormick Foundation

Media General

Media News Group, Inc.

Media One New England

Morris Communications

National Council of Churches of Christ in the USA
Committee on Religious Liberty

National Newspaper Association

Newseum

Newspaper Association of America

New York magazine

The New York Times Co.

NPR

Ogden Newspapers, Inc.

Online News Association

Parade magazine

Poynter Institute

Radio-Television Digital News Association

Schurz Newspapers

Scripps Howard News Service

Seigenthaler Public Relations

SESAC

Society of American Business Editors and Writers

Society of Professional Journalists

Southern Newspaper Publishers Association

Stern And Company

Student Press Law Center

USA Today

USA Weekend

WordPress.com

Yahoo! News

YouTube

For an updated, state-hy-state listing
of more than 1,000 Friends, visit 1forall.us.

1forall.us

615/727-1303 1forall@newseum.org



INJIWANIWY

R ALL

For More Information

General inquiries
1forall@newseum.org

Joining 1 for All
Ken Paulson, 202/292-6218, kpaulson@newseum.org

Advertising
Gene Policinski, 615/727-1303, gpolicinski@firstamendmentcenter.org
Christy Jerding, 202/292-6350, cjerding@newseum.org

1forall.us
615/727-1303 1forall@newseum.org



