
▲ Make Money NOW 
with the Iowa Newpaper 
Classifi ed Network 
Friday, June 11
via Web

▲ Photoshop Tips & 
Tricks Webinar
Thursday, June 17
via Web

▲ Photography Seminar
Thursday, June 24
Country Inn & Suites, Ames

▲ Reporting Politics & 
Government Webinar
Friday, June 25
via Web

▲ Multi-State Digital 
Task Force Congress
June 23-25
Reynolds Journalism 
Institute, Columbia, Mo.

▲ Make the Change! 
Newspaper Design 
Seminar
July 1
Courtyard by Marriott, Clive
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▲ Newspaper Design 
Seminar registration

The Iowa Newspaper Association…working to make a positive difference.

Issues of interest to the newspaper industry from the Iowa Newspaper Association

w w w . I N A n e w s . c o m

Bulletin

The Iowa Newspaper 
Associat ion has 
joined dozens of  

other associations, broadcast 
organizations, Web news sites 
and publications large and small 
in endorsing an exciting First 
Amendment public awareness 
campaign, “1 for All.”

The campaign emphasizes 
ALL of  the First Amendment 
freedoms, not just the one heralded 
most by the news media, freedom 
of  the press. (To review: The four other freedoms are 
speech, religion, assembly, and petition.) 

“1 for All” is a national nonpartisan program 
designed to build understanding and support for 

First Amendment freedoms. 
It provides teaching materials, 
supports educational events and 
reminds the public that the First 
Amendment serves everyone, 
regardless of  faith, race, gender 
or political leanings. It is truly one 
amendment for all. 

“1 for All” has secured 
the endorsement of  national 
leaders in religion, government, 
entertainment and other fi elds. 
Their words call attention to power 

of  the First Amendment in so many endeavors and ways 
of  American life.

The program’s founding supporters are the 

INA endorses First Amendment 
public awareness campaign

The fl oor is now open for 2011 Master 
  Editor-Publisher nominations. The MEP 
  award may be given to any person who at 

the time of selection is actively engaged in editing and/
or publishing a newspaper which is a member in good 
standing of the INA. The four selection criteria are: 

• the nominee has worked hard; 
• the nominee has thought soundly; 
• the nominee has infl uenced unselfi shly; and 
• the nominee has lived honorably. 
Nominations will be reviewed by a selection 

committee made up of past MEP award winners. Winners 
will be announced Friday, February 4 at the 2011 INA 
Convention and Trade Show. Deadline for submitting 
a written nomination is August 9, 2010.

See this week’s insert for a list of past recipients, 
rules for eligibility and an opportunity to send us your 
choice for this award.

Floor is open for 2011 
MEP award nominations

Those receiving the 2010 Master Editor-Publisher awards 
were, from left: Peter Wagner, Sheldon N’West Iowa Review; 
Amy Duncan, Indianola Record-Herald and Tribune; Ron 
Peterson, Sioux City Journal. They were recognized during 
the 2010 INA Convention and Trade Show.

1 for All - cont. on page 2
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How to contact 
the INA:

Phone
515-244-2145
Fax
515-244-4855

Web site 
www.INAnews.com

Staff e-mail
available on 
INA’s web site
 

U.S. mail
Iowa Newspaper 
Association
319 East 5th St.
Des Moines, Iowa 50309

Write or Call:
Chris Mudge,
Executive Director

Legal Hotline
515-283-3100

Bulletin

INA Mission 
Statement

The Iowa Newspaper 
Association’s mission is to 
advocate the continued 
importance of thriving 
newspaper enterprises in 
Iowa dedicated to the First 
Amendment and to provide 
guidance to members and 
direction to the association’s 
two related boards.

INA New 
Media 

Committee 
meeting 
minutes

M I N U T E SMEETING

Iowa Newspaper Association
New Media Committee

May 20, 2010

American Society of  News Editors, the Freedom Forum’s First Amendment 
Center and Newseum, John S. and James L. Knight Foundation, and McCormick 
Foundation.

The campaign is simple. Supporters are asked to:
• Publish, post or broadcast prepared “1 for All” promotional advertisements 

on Thursday, July 1 (or their publication dates closest to July 1). The ads are 
available for easy download from the campaign’s web site. 

• Add their name to the growing list of  “1 for All” supporters.
• Use other “1 for All” advertisements after July 1, as space, bandwidth 

and time allow.
A month before launch “1 for All” has secured the support of  several 

leading news organizations, including Gannett, Community Newspaper Holdings, 
Inc., and Lee Enterprises. Parade Magazine, with circulation above 30 million, 
will also participate.

 “Despite its pivotal role in making America what it is today, there are no 
fi reworks celebrating the First Amendment,” notes Ken Paulson, president 
of  the Freedom Forum’s Newseum and First Amendment Center and former 
USA TODAY editor. “The truth is that we don’t do a very good job of  
standing up for the First Amendment.  Its freedoms are truly the cornerstone 
of  democracy and make America the special nation it is. It’s time we said that.  
Publicly. Passionately. Over and over again. “

A month before the launch of  “1 for All,” newspapers in these Iowa cities 
have committed to the program: Centerville, Clinton, Des Moines, Dubuque, 
Iowa City, Knoxville, Oskaloosa, Ottumwa, Pella. The Iowa Newspaper 
Association has also endorsed the program.

For more information about “1 for All,” and how your paper may join 
the campaign, visit http://1forall.us or contact Brian Cooper, of  the Dubuque 
Telegraph Herald, co-chair of  the American Society of  News Editors’ First 
Amendment Committee (bcooper@wcinet.com or 563-588-5662).

The New Media Committee met at 10:00 a.m. in the INF Heritage 
Conference Room with the following members present: Jay Luther, Iowa Falls 
Times-Citizen and Ryan Harvey, Mid America Publishing.  Chris Mudge, INA 
and Ron Bode, Customized Newspaper Advertising were also present.

Action agreed upon:
1. The Committee heard a presentation by Fourth Generation Marketing 

on its product CyberShopper.org. CyberShopper.org offers newspapers 
the opportunity to sell online advertising that includes video, mapping, etc.  
The application will be available through iTunes on July 15th. Following the 
presentation, the Committee concluded that it would not take any action on 
this product. Fourth Generation Marketing will be encouraged to exhibit its 
product at the INA Trade Show.

There being no further business, the Committee meeting was adjourned 
at 12:00 noon.

Respectfully submitted, Chris Mudge

1 for All - cont. from page 1

1 for All celebrates all 
First Amendment freedoms

Supporters 
are asked to 

publish promo 
ads on or 

around July 1
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The fi rst-
quarter 
2010 Pulse 
of America 
survey 
indicates that 
94 percent of 
newspaper 
readers read 
the classifi ed 
ads

If  you think the citizens 
in your community are 
overwhelmed with media 

(perhaps a national or regional 
daily, one or more local weeklies, 
one-to-four network TV stations, a 
choice of  two satellite TV providers 
with upwards of  500 channels each, 
a cable or telephone company 
TV service with more than 250 
channels, a handful of  radio stations, 
and dozens or even hundreds of  
websites)....

Imagine what your advertisers 
must feel. All of  those choices PLUS 
billboards, Yellow Pages, adsheets, 
direct mail, circulars or packages 
of  handbills hung on mailboxes 
or doorknobs. Now that summer 
is approaching, maybe someone 
with an airplane who will drag 
the advertisers’ name or message 
across the sky above the local air 
show, county fair, golf  tournament 
or beach.

Have you or your sales reps 
every heard, “There are so many 
choices, I’m not sure how best to 
use my limited marketing dollars,” 
or “I know that half  my advertising 
investment works, I just don’t know 
which half,” or “When someone 
clicks into my website or walks in 
my front door (or the cash register 
rings), I know I’m getting a return 
on my investment, but knowing x 
number of  people saw or heard my 
ad doesn’t necessarily tell me it’s 
working?”

Are you hearing more pay-for-
performance comments based on the 
pitch from Internet ad sales people 
trying to poach your advertisers?

Or do you hear: “Everybody 
in town knows we’re here, we don’t 
need to advertise”?

You can fi ght back with real 
information, real numbers.

The National Newspaper 
Association’s annual readership 
survey has shown consistent results 
over the past four years: more than 
80 percent of  Americans in towns or 

communities served by community 
newspapers read their community 
newspaper every week.

For the sake of  discussion, 
let’s say your town or community/
market area has 10,000 adults. That 
means more than 8,000 read the local 
community newspaper each week.

The jus t - re leased f i rs t -
quarter-2010 NNA Pulse of  America 
survey shows that 71 percent or 
5,680 of  those surveyed reported 
that they do some of  their spending 
outside the local area: 25 percent or 
2,000 say they spend half  or more 
of  their shopping dollars outside the 
local market.
Where are they shopping out of market? 
(partial list)

• 48 percent apparel and accessories 
stores

• 43 percent food stores
• 21 percent home stores
• 15 percent health and medical stores 

or facilities
• 12 percent arts and entertainment
• 11 percent beauty shops and spas

What are they buying out of market? 
(partial list)

• 30 percent groceries
• 22 percent home products
• 16 percent electronics and/or computers
• 16 percent entertainment products
• 11 percent lawn and garden
• 10 percent vehicles

Do you have these types of  
stores in your market? Or do you 
have stores that sell these products 
or services? Perhaps you should share 
this with them.

The latest NNA Pulse of  
America research also indicates that 
94 percent of  those readers read the 
classifi ed ads in their local paper: 
that’s 7,520 local adults reading the 
classifi ed ads. And 25 percent said 
they placed a classifi ed ad in the paper 
in the past year: 2,000 local classifi ed 
ads. And 40 percent of  those sold the 
item: 800 items. Another 42 percent 
reported they received many calls 
and were satisfi ed with the response 
to their ad.

In our example market of  

10,000 adults, 7,680 (96 percent) say 
they read the retail ads in their local 
newspaper. Some 7,520 (94 percent) 
say they read the advertising inserts 
in their local newspaper.

Where do they say they plan to 
shop in the next 12 months?
Automotive: (partial list)

• 66 percent or 5,280 plan to visit a 
car wash

• 37 percent or 2,960 expect to visit a 
tire dealer

• 36 percent or 2,880 expect to visit an 
auto repair facility

• 31 percent or 2,480 expect to visit an 
auto parts/accessories store

• 15 percent or 1,200 plan to shop at a 
used car dealer

• 13 percent or 1,040 plan to shop at a 
new car dealer

• 10 percent 800 plan to visit an auto 
detailing facility
Food/groceries: (partial list)

• 93 percent or 7,440 plan to shop at a 
grocery store

• 60 percent or 4,800 plan to shop at a 
convenience store

• 49 percent or 3,920 plan to shop for 
coffee and-or tea

• 41 percent or 3,280 plan to shop for 
beer, wine and-or spirits

• 20 percent or 1,600 plan to shop for 
health foods

• 19 percent or 1,520 plan to shop for 
natural and-or organic foods        

• 15 percent or 1,200 plan to shop for 
ethnic foods

We also asked them where they 
planned to shop for beauty and 
spas; arts and entertainment; active 
life (sports and recreation); events 
(parties, holidays, etc.); education; 
hotel and travel; pets and animals; 
real estate; restaurants; types or 
categories of  businesses they expect 
to shop; nightlife; professional 
services.

Continuing our example of  a 
market with 10,000 adults, served by 
a community newspaper, readers say 
they plan to purchase the following 
in the next 12 months (partial list):

• 70 percent or 5,600 plan to purchase 
women’s apparel

NNA Pulse of America survey 
examines media, shopping habits

Advertising NEWS

Pulse survey - cont. on page 5
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Television is a medium because it’s neither rare nor well done.
      -- Ernie Kovacs

Question 
of the 
Week

And
Finally

No.  The Board must keep minutes of its proceedings and these 
minutes are a public record.  However, there is no requirement that the 
minutes be published.  

* This question, along with past questions of the week, can be found online at www.inanews.com/members/login.
php?page=faq.

Are Board of Adjustment meeting minutes required to be 
published?

The management team of  the Iowa Newspaper Association has named Julie Bechtel and Jan Touney of  
the Davenport Quad-City Times “Friends of  Iowa Newspapers” for their commitment to making the 
On The Road To Recovery project very successful. This project could not have been possible without 

the passion and ability they put forward to develop the idea and coordinate the editorial efforts of  more than 40 
newspapers. Thanks to this idea, more than $50,000 in local advertising was sold by participating newspapers.

The “Friend of  Iowa Newspapers” honor recognizes individuals who have made signifi cant contributions to 
the newspaper industry in Iowa. The time and effort put forth by Bechtel and Touney were signifi cant contributions 
to Iowa’s newspapers.

Gift baskets from the Heart of  Iowa Marketplace have been sent to Touney and Bechtel as tokens of  appreciation.

Bechtel, Touney named 
Friends of Iowa Newspapers

Are you sending enough 
newspapers to the INA?

As a part of  membership in the Iowa Newspaper Association, all active (newspaper) members of  the 
INA are required to send a set number of  copies of  each print edition to the INA. Currently, this 
number is fi ve copies for weekly newspapers and six copies for daily newspapers.

The INA uses these papers in a variety of  ways, most importantly to secure tearsheets for the advertising 
CNA sells into your newspaper.

Please check your subscription records and make sure you are sending the required number of  each newspaper 
issue to the INA. They can be mailed to INA, 319 E. 5th Street, Des Moines, IA 50309.

If  you have any questions, please contact Mary Marksmeier at mmarksmeier@inanews.com or 515-422-9069. 

86% of Iowans read newspapers86% of Iowans read newspapers
Find this and other Iowa newspaper readership information at www.INAnews.com. 

Click on Access new Iowa newspaper readership information under “What’s new.”

Use this information to show your readers and advertisers the power of newspapers!
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F R E E  M E M B E R  E X C H A N G E
▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼

me - I can help! Contact Lowell Webster, News-
paper Sales and Service, Calhoun Companies, 
4940 Viking Drive, Suite 450, Edina, MN 55435. 
Phone 952-831-3300. Fax 952-831-6516. Look 
for us on the Internet: www.calhouncompanies.
com. (2,9,16,23,30,7,14,21,28)

JUST LISTED - north of Des Moines, great weekly 
newspaper, grossing over $1 million per year, call 
for details. JUST LISTED - west of Des Moines, 
owner has owned paper for several years, ready 
for quick sale, grosses over $300k/year. JUST 
LISTED - North of Peoria, Ill., weekly and a 
building, good community, lots of potential cus-
tomers. NE IOWA NEWSPAPER, has building 
and rentals. Owner ready to retire, price reduced. 
NORTH OF MARSHALLTOWN, weekly, with 
building, make offer. GOOD SOLID NEWSPA-
PER, with building, won’t last long. CUSTOMER 
LOOKING FOR A DAILY OR WEEKLY in Iowa, 
grossing $1-2 million. CLOSE TO GALENA, 
make an offer, owner is anxious to sell and wants 
to retire. Now is a good time to buy. Everything 
is confi dential. Are you looking for a salesperson 
2-3 days per week? Call today. News Brokerage 
of Iowa, dtappnewsbrokerageofi owa@gmail.com, 
319-350-2770. (2,9,16,23,30)

▼ HELP WANTED 
Editor. Weekly newspaper editor needed for a west-

ern Iowa county seat community. This full-time 
position will allow you to put your stamp on the 
community in both sports and news. Newspaper 
experience, including photography, is required. For 
more information, please submit your resume to 
westerniowaeditor@gmail.com. All responses will 
be held in the strictest confi dence. The position 
will be open until fi lled. (2)

▼ FOR SALE
 Weekly Iowa newspaper group for sale with county 

seat. Gross revenues above $800,000. Please 
contact Edward Anderson, National Media As-
sociates, 417-336-3457 or email: brokered1@
aol.com. (2) 

Publishing. (Photos available.) South Dakota: Weeklies 
(2), Eastern South Dakota, sales just under $100K; 
Weekly, county seat, 3000 subscribers, sales near 
$800k. North Dakota: Printer/publisher, sales at $2 
million. Minnesota: Weeklies, 4.2 million price tag; 
Weeklies, Otter Tail County sales at $325k; Weekly 
group, sales at one million plus, 5 publications; 
Shopper, near Winona, sales at $900k; Quarterly 
magazine, metro, run from home. Iowa: Three 
weeklies, northern Iowa. Are you for sale? Call 

View and submit ads on 
the Internet at www.INAnews.
com. Students and professionals 
may also submit their résumés for 
online viewing.

There is no charge for 
most of  these ads. They are a free 
service to INA active (newspaper) 
members only.  The name of  the 
newspaper in the ad must be the 
same as published in the current 
INA Directory.  

If  you are trying to help 
an employee relocate, please send 
us the ad information on your 
letterhead, rather than having 
the employee write us. We will 
not run ads for persons living in 
a member’s town without fi rst 
clearing the ad with the publisher.

Please have copy to the 
INA offi ce no later than noon on 
Monday. 

Ads for products or 
services which could be marketed 
for a profi t may be published for 
a fee of  $5 per insertion, paid 
in advance, with a 25-word 
maximum. The INA will make 
the determination of  whether 
an ad qualifi es for free or paid 
publication. If  payment for an 
ad is not enclosed with the ad, 
the INA will require payment 
in advance before the ad will be 
published.

• 62 percent or 4,960 expect to purchase women’s shoes
• 54 percent or 4,320 expect to purchase men’s apparel
• 51 percent or 4,080 plan to buy bedding flowers
• 43 percent or 3,440 expect to buy fertilizer
• 42 percent 3,360 plan to purchase cosmetics
• 40 percent 3,200 expect to purchase eyewear
• 36 percent 2,880 plan to buy bark dust or mulch
• 28 percent or 2,240 plan to purchase handbags
• 27 percent or 2,160 expect to change or shop for auto insurance
• 21 percent or 1,680 expect to buy a cell phone
• 21 percent or 1,680 expect to buy a flat screen television
• 19 percent or 1,520 expect to buy laptop computers
• 16 percent or 1,280 expect to change or shop for a cell phone 

provider
• 14 percent or 1,120 expect to change or shop for medical or 

health insurance
• 14 percent or 1,120 plan to change or shop for homeowners’ 

insurance
• 13 percent or 1,040 plan to change or shop for an Internet 

service provider
• 12 percent or 960 plan to change or shop for a cable service 

provider
• 11 percent or 880 expect to change or shop for life insurance

Some questions for you or your sales staff  to ask 
and answer:

• How does the advertiser or potential advertiser 
plan to keep his or her customers, keep them from 
switching to a competitor or to purchasing the product 
or service out of  market? They have to maintain and 
communicate their value proposition over competitors 
and out-of-market providers.

• If  the advertiser or potential advertiser seeks to 
grow his or her business, how can he or she best win 
customers away from competitors or lure them back 
from out-of-market sellers? They have to create or re-
establish their value proposition over competitors and 
out-of-market providers.

• If  the products or services your readers are buying 
are not available in the local market, are you demonstrating 
this to potential advertisers out of  your market? Use this 
data to entice out-of-market sellers to advertise in your 
newspaper or on your website.

• Does a single television station, radio station, 
website, billboard or cable or satellite channel reach 80 
percent or 8,000 of  adults in your market each week? 
If  not, how many television stations, how many radio 
stations, how many websites, how many billboards, how 
many cable or satellite channels would they have to buy 

Pulse survey - cont. on page 6

Pulse survey - cont. from page 3

NNA Pulse of America survey
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Corey Munson has rejoined the staff  of  
the Adel Dallas County News and Woodward 
Northeast Dallas County Record, taking a role 
as Managing Editor of  the papers. Munson worked 
as a staff  writer for the News and Record in 2008-
09, and has also worked for the Solon Economist/
North Liberty Leader, and Mt. Pleasant News. 

Local & 
Personal

IN THIS ISSUE...
Bulletin

319  E .  5 th  S t ree t
Des  Mo ines ,  IA  50309

Now is the time to 
nominate deserving 
newpaper professionals 
for the INA’s Master 
Editor-Publisher award

Find out how you can join 
a campaign celebrating 
First Amendment 
freedoms

▼▼▼▼▼▼

▲
 

▲
 

to reach those 8,000 adults?
• And how many ads at which times of  day or night 

would they have to buy to reach those 8,000 adults?
• And if  prime time or drive time is the answer, how 

high are those rates and how long can they watch, glance 
at or listen to that ad? Find and refer back to that ad?

NNA’s earlier research with the Reynolds 
Journalism Institute found that:

• 70 percent of  readers often go looking for and 
through newspaper advertisements

• 79 percent prefer to read newspaper ads over 
viewing ads on television

• 70 percent prefer to read newspaper ads over 
looking at ads on the Internet

• 47 percent said there are days when they pick up the 
paper looking for ads as much as for the news content.

Ask yourself, or ask your advertisers or potential 
advertisers:

• How often do you or your customers turn on 
the TV (or radio, or computer) to look at ads? Aren’t 
they really tuning in for entertainment, news and social 
networking?

• How many of  them fast-forward through the 
TV ads?

• How many switch stations when a radio ad 

comes on?
• How many have their pop-up blockers turned 

on in their Web browsers?
• How many click on “skip this ad” when faced 

with a pre-roll ad on a website?
• Where does the advertiser get the most bang for 

his or her buck? Where is the best return on investment?
Some of  the other categories covered in the NNA 

Pulse of  America survey include beauty and spas; arts 
and entertainment; active life (sports and recreation); 
events (parties, holidays, etc.); education; hotel and 
travel; pets and animals; real estate; restaurants; types or 
categories of  businesses they expect to shop; nightlife; 
professional services.

To get the full NNA Pulse of  America quarterly 
results, with the answers to more than 80 local shopping 
related questions, participate in the 2010 second quarter 
research. Simply ask your readers to participate in an 
online survey. Learn more at www.nnaweb.org/?/
nnaweb/content01/1187.

For more information on the NNA/Reynolds 
Journalism Institute research results, check out the 
“Industry Research” section under “Resources” or 
www.nnaweb.org/?/nnaweb/research01.

NNA Pulse of America survey

Save the Date...
Midwest Newspaper 

Summit 3
Friday, Sept. 10, 2010

Kansas City, Mo.

Keep watching for more details...

Pulse survey - cont. from page 5

Honor the memory of a friend or colleague 
with a MEMORIAL GIFT to the 

        Iowa Newspaper Foundation









YES! Sign me up for the Reporting Politics & Government webinar Friday, June 25

Registration fee: $35
Discounts are available for groups of 10 or more from the same newspaper or company. 
Find out more at www.onlinemediacampus.com or contact Jana Anderson at 515-422-9051 or janderson@inanews.com.

Registration deadline: Tuesday, June 22
(Registrations submitted after this date will be subject to a $10 late fee. No discounts apply after the registration deadline.)

Name ____________________________ Newspaper _________________________________________

Corporate Affi liation (for group discount tracking) _______________________________________________

Address __________________________________ City ________________  State _____  Zip ________

Phone ________________ Fax ________________ E-mail ____________________________________

__ Payment enclosed       __ Bill my newspaper      __ Charge my credit card (see below)   

           Credit card #_________________________________Exp. _____/_____

           Address________________________________________ Zip________

           Amount to be charged $________________  Date _________________

           Authorized signature _________________________________________

Registration

VISA/Mastercard only

must be address/zip where billing is sent

Please send a separate registration form for each registrant. This form may be photocopied as many times as necessary.

Send your completed registration form(s) and fee to:
IOWA NEWSPAPER FOUNDATION, 319 E. 5th St., Des Moines, IA 50309, FAX to INF at 866-593-7406,

EMAIL to janderson@inanews.com or REGISTER ONLINE at ONLINEMEDIACAMPUS.COM

CANCELLATION POLICY:  
Registration fees cannot be refunded if a cancellation is made less than 72 hours prior to the session.

RECEIPT OF REGISTRATION: To assure you that we have received this 
registration, we will send a confi rmation e-mail or return a copy to you with 
the box at the right completed. If you do not receive this acknowledgement of 
receipt within fi ve working days after you sent it, please call Jana Anderson at 
515-422-9051.

This registration was 
received by the Iowa 

Newspaper Foundation on

Upon registration you will be contacted with additional information for participating in the webinar.  





YES! Sign me up for the Photoshop Tips & Tricks webinar Thursday, June 17

Registration fee: $35
Discounts are available for groups of 10 or more from the same newspaper or company. 
Find out more at www.onlinemediacampus.com or contact Jana Anderson at 515-422-9051 or janderson@inanews.com.

Registration deadline: Monday, June 14
(Registrations submitted after this date will be subject to a $10 late fee. No discounts apply after the registration deadline.)

Name ____________________________ Newspaper _________________________________________

Corporate Affi liation (for group discount tracking) _______________________________________________

Address __________________________________ City ________________  State _____  Zip ________

Phone ________________ Fax ________________ E-mail ____________________________________

__ Payment enclosed       __ Bill my newspaper      __ Charge my credit card (see below)   

           Credit card #_________________________________Exp. _____/_____

           Address________________________________________ Zip________

           Amount to be charged $________________  Date _________________

           Authorized signature _________________________________________

Registration

VISA/Mastercard only

must be address/zip where billing is sent

Please send a separate registration form for each registrant. This form may be photocopied as many times as necessary.

Send your completed registration form(s) and fee to:
IOWA NEWSPAPER FOUNDATION, 319 E. 5th St., Des Moines, IA 50309, FAX to INF at 866-593-7406,

EMAIL to janderson@inanews.com or REGISTER ONLINE at ONLINEMEDIACAMPUS.COM

CANCELLATION POLICY:  
Registration fees cannot be refunded if a cancellation is made less than 72 hours prior to the session.

RECEIPT OF REGISTRATION: To assure you that we have received this 
registration, we will send a confi rmation e-mail or return a copy to you with 
the box at the right completed. If you do not receive this acknowledgement of 
receipt within fi ve working days after you sent it, please call Jana Anderson at 
515-422-9051.

This registration was 
received by the Iowa 

Newspaper Foundation on

Upon registration you will be contacted with additional information for participating in the webinar.  



 Registration on reverse side.

Thursday, June 24
9:30 a.m. to 2:00 p.m.

Country Inn & Suites, 2605 Southeast 16th St., Ames, IA  

New Media, 
New Audiences

2010 INF Photography Seminar...

Registration Deadline: Thursday, June 17

Registration Fees (includes continental breakfast and lunch):  
$45 for newspapers that support Pages for the 21st Century

($55 after June 17)
$65 for newspapers that do not support Pages for the 21st Century

($75 after June 17)

Economic times necessitate photographers to be generalists, with assignments ranging from traditional 
print photos to publicity photographs and illustrations for special sections, blogs and websites. 

This seminar will cover:
• How to be versatile and competitive in today’s environment
• The importance of light and how lighting affects image quality
• Knowing when to use natural lighting and when to add fl ash
• How to include everything you need while keeping your camera kit portable
• An equipment tutorial including hands-on testing

REGISTER 
QUICKLY AND EASILY 

ONLINE AT 
WWW.INANEWS.COM

Navigating the photographic 
traditions to meet needs, 

norms and practices and how 
to keep your creative edge



YES! Sign me up for the New Media, New Audiences 
photography workshop Thurs., June 24, from 9:30 a.m. to 2:00 
p.m. at the Country Inn & Suites in Ames.

Registration fee: (includes continental breakfast and lunch)
___$45 for newspapers that support Pages for the 21st Century
      ($55 after June 17)
___$65 for newspapers that do not support Pages for the 21st Century
     ($75 after June 17)

Registration deadline: Thursday, June 17

Name ________________________________________________

Newspaper ___________________________________________

Address ______________________________________________

City __________________________________ Zip ____________

Phone ______________________  Fax _____________________

E-mail ________________________________________________

__ Payment enclosed       __ Bill my newspaper
__ Charge my credit card (see below)   

  Credit card #_________________________________Exp. ____/____

  Address________________________________________ Zip________

  Amount to be charged $_______________  Date ________________

  Authorized signature _______________________________________

Please send a separate registration form for each registrant. This form may be 
photocopied as many times as necessary.

Send completed registration form(s) and fee to: IOWA NEWSPAPER 
FOUNDATION, 319 E. 5th St., Des Moines, IA 50309 OR FAX to 1-866-593-7406,
EMAIL to janderson@inanews.com or 
REGISTER ONLINE AT www.INAnews.com

CANCELLATION POLICY: Registration fees cannot be refunded if a cancellation is made 
less than 72 hours prior to the session.

VISA/Mastercard only

must be address/zip where billing is sent

Registration

RECEIPT OF REGISTRATION: To assure you that we have received this 
registration, we will send a confi rmation e-mail or return a copy to you with 
the box at the right completed. If you do not receive this acknowledgement 
of receipt within fi ve working days after you sent it, please call Jana 
Anderson at 515-422-9051.

This registration was 
received by the Iowa 

Newspaper Foundation on

Meet Your Presenters
DIANE BUGEJA, a se-

nior lecturer of the Greenlee 
School of Journalism and 
Communication at Iowa State 
University, teaches public re-
lations, visual communication 

and journalism classes. Before coming to 
ISU she taught interpersonal communica-
tion at Ohio University’s College of Com-
munication and photojournalism at Okla-
homa State University’s Paul Miller School 
of Journalism and Broadcasting. She was 
a stringer for United Press International in 
Oklahoma City and for Newsweek and oth-
er national magazines needing Oklahoma 
State and Central Oklahoma coverage. 

DENNIS CHAMBERLAIN has taught 
visual communication, pho-
tojournalism and history of 
photography at  the Green-
lee School of Journalism and 
Communication at Iowa State 
University since 2005. Prior 
to that, he worked as a lec-

turer and instructor at Indiana University 
and as a visiting lecturer at a photographic 
college in Poland. Chamberlain worked as 
a staff photographer for The Denver Post, 
1983-1987; and as a photographer for 
such publications as National Geographic, 
New York Times Magazine, Newsweek, 
Time and others. 

DOUG WELLS worked as 
a staff photographer for the 
Des Moines Register for 28 
years before taking a position 
at Grand View University last 
year. At the Register he found 
himself being drawn to sport-

ing events and being assigned to an endless 
stream of environmental portraits. He made 
it his mission to cut the weight of his camera 
bags so he could carry all the equipment he 
needed for an assignment on his shoulders. 
Wells worked for the Associated Press as 
a stringer, owned a photo processing lab, 
and was a sports editor/photographer for 
the Eagle Grove Eagle before starting with 
the Register in 1981. He received his Mas-
ters from Drake in 2008.



INF Newspaper Design Seminar...

Make the change! Make the change! 

Registration fee: 
(includes continental 
breakfast and lunch)

$65 for newspapers 
that support 

Pages for the 21st Century
($75 after registration deadline)

$85 for newspapers 
that do not support 

Pages for the 21st Century
($95 after registration deadline)

Registration deadline: 
Thursday, June 24

Topics to be covered include:
--Overview of what is happening today in newspaper design 
--Critique of participants’ newspaper designs 
(Please send two pdfs to Jana Anderson at janderson@inanews.com, mark the 
subject with Newspaper Design.) 

--Hands-on session of creating a news or feature page on paper or 
laptop (participants are welcome to bring laptops) 
--A look at where newspaper design is heading

Thursday, July 1
9:30 a.m. to 2:30 p.m.
Courtyard by Marriott

1520 Northwest 114th Street, Clive

Registration on reverse side..

REGISTER 
QUICKLY AND EASILY 

ONLINE AT 
WWW.INANEWS.COM

Newspaper Redesign Ideas & ToolsNewspaper Redesign Ideas & Tools



YES! Sign me up for the Make the Change! Newspaper Redesign 
Ideas & Tools seminar Thurs., July 1, from 9:30 a.m. to 2:30 p.m. 
at the Courtyard by Marriott in Clive.

Registration fee: (includes continental breakfast and lunch)
___$65 for newspapers that support Pages for the 21st Century
      ($75 after June 24)
___$85 for newspapers that do not support Pages for the 21st Century
     ($95 after June 24)

Registration deadline: Thursday, June 24

Name ________________________________________________

Newspaper ___________________________________________

Address ______________________________________________

City __________________________________ Zip ____________

Phone ______________________  Fax _____________________

E-mail ________________________________________________

__ Payment enclosed       __ Bill my newspaper
__ Charge my credit card (see below)   

  Credit card #_________________________________Exp. ____/____

  Address________________________________________ Zip________

  Amount to be charged $_______________  Date ________________

  Authorized signature _______________________________________

MEET YOUR TRAINER

RANDY STANO
   

Randy Stano holds a Master of 
Arts degree from Syracuse Univer-
sity and was the Knight Foundation 
Chair for the School of Communi-
cation from 1995-2008. He was 
director of editorial art and design 
for The Miami Herald, has served 
on two Pulitzer Prize-winning teams 
and is the recipient of commenda-
tions from the Society of News 
Design, National Headliners Club, 
Print, and the Florida Society of 
Newspaper Editors. 

Stano also served as director 
of editorial art and design at the 
Democrat and Chronicle, Rochester, 
New York, and assistant art director 
at the Kansas City Times and Star. 
He is a former Texas high school 
journalism teacher of the year and 
National Journalism Teacher of the 
Year, from the Newspaper Fund 
and The Wall Street Journal. He 
was a past Society for News Design 
president and held several commit-
tee chairs within the organization.

He has recently completed the 
redesigns of the Milwaukee Journal 
Sentinel; the Prague Post, Czech Re-
public; La Nación, San Jose, Costa 
Rica; The Star, Shelby, N.C.; Daily 
News, Jacksonville, NC and Fort 
Bend Herald, Richmond-Rosenberg, 
TX. He has done numerous training 
sessions for the Poynter Media Insti-
tute and the Southern Newspaper 
Publishers Association, in addition 
to individual sessions at newspapers 
across the United States and Spain.

Please send a separate registration form for each registrant. This form may be 
photocopied as many times as necessary.

Send completed registration form(s) and fee to: IOWA NEWSPAPER 
FOUNDATION, 319 E. 5th St., Des Moines, IA 50309 OR FAX to 1-866-593-7406,
EMAIL to janderson@inanews.com or 
REGISTER ONLINE AT www.INAnews.com

CANCELLATION POLICY: Registration fees cannot be refunded if a cancellation is made 
less than 72 hours prior to the session.

Registration

VISA/Mastercard only

must be address/zip where billing is sent

RECEIPT OF REGISTRATION: To assure you that we have received this 
registration, we will send a confi rmation e-mail or return a copy to you with 
the box at the right completed. If you do not receive this acknowledgement 
of receipt within fi ve working days after you sent it, please call Jana 
Anderson at 515-422-9051.

This registration was 
received by the Iowa 

Newspaper Foundation on



3rd Annual3rd Annual
Iowa Newspaper FoundationIowa Newspaper Foundation
4-Person Best Shot Golf Tournament

Thursday, August 26, 2010 • River Valley Golf Course, Adel

✔ Sign me up for the INF Golf Tournament!
Thursday, August 26, 2010    11:30 a.m. Registration and Lunch  •  1:00 p.m. Shotgun Start

Golfer fee: $95 per Individual / $350 per Foursome  
Fee includes: Greens fees, golf cart, grilled lunch with beverage and prizes.

Golfers also have the option of staying for dinner at the conclusion of the tournament ($15 additional fee)

Registration deadline: Tuesday, August 17

Join your peers, win prizes and have fun! 

Contact Name: ______________________________ Company: _________________________________

Address: _________________________________________________________________________________

Phone: _____________________________________ Email: ____________________________________

Sign me up for     ______  Foursome ($350)   or   ______ Single Players ($95 each)

Name: ________________________________  Company: _________________________________________ 

           Email: ___________________________________  ❑  Dinner ($15 additional fee)

Name: ________________________________  Company: _________________________________________ 

           Email: ___________________________________  ❑  Dinner ($15 additional fee)

Name: ________________________________  Company: _________________________________________ 

           Email: ___________________________________  ❑  Dinner ($15 additional fee)

Name: ________________________________  Company: _________________________________________ 

           Email: ___________________________________  ❑  Dinner ($15 additional fee)

Golfer registration/dinner total: $_______            ___ Payment enclosed   ___ Bill me   ___ Charge my credit card (see below)

Credit card #___________________________Exp. ____/____     Amount to be charged $_________    Date _____________

Address_________________________________ Zip________    Authorized signature _______________________________

Send your completed registration form(s) and fee to: 
IOWA NEWSPAPER FOUNDATION, 319 E. 5th St., Des Moines, IA 50309 OR FAX to INF at 1-866-593-7406

All proceeds from the INF Summer Swing Golf Tournament will help the INF fulfi ll its mission... 
to champion and improve the quality and future of Iowa’s newspaper enterprises and the communities they serve.



From Blueprint to Building: 
Making the Market for Digital Information

An action congress for trust, identity and 
Internet information commerce serving newspapers and beyond

June 23-25, 2010 

Reynolds Journalism Institute, Columbia, Mo.

Eighteen months ago, about 60 people gathered on the American prairie and set out to describe a blueprint 
for a new information economy that would be based upon trust, identity and commerce. 

On June 24, at that same prairie meeting spot, some of them will start building it.

WHAT WE’LL DO
This is not a conference, or a summit. It’s a congress, of news and information service providers -- organized by U.S. state press associations and 
the Reynolds Institute, an ideas-experiments-research center affiliated with the Missouri School of Journalism, the nation’s oldest and near-largest. 
In this ultra-fast-moving information ecosystem, we have two intentions:

• Consider establishing a non-profit collaborative that will specify standards, platforms and protocols for a digital information marketplace; 
supporting investment and partnering with operating companies and,
• Define and start raising money for an operating company or association that answers to, and primarily serves and benefits, all America’s 
newspapers -- and is focused on profitably sharing, protecting and managing their digital content.

You can arrive on Wednesday or Thursday afternoon, and we’ll wrap up Friday afternoon, with optional additional research discussions or solution-
provider briefings on Saturday morning. Over three days you will:
Hear and comment on Thursday’s first-public unveiling of a business plan for a news-industry hub for sharing users, information and commerce. 
The American Newspaper Digital Access Corp. (ANDAC) will solve current problems for newspapers. It’s the inspiration of the Multistate Digital Task 
Force -- a seed group of publishers from Iowa, Missouri and Kansas.
Help frame the structure, governance and mission of the Information Trust Association (ITA) a facilitator of trust, identity and information commerce 
on the Internet and mobile networks.
Share ideas with some of the brightest minds in Internet law, copyright, technology, social networking, commerce, government and advertising about 
the ITA’s value, roles and limits, and how it will support enterprises like ANDAC.
Call or join ad-hoc break-out sessions aimed at fostering ideas, experiments and solutions with the potential to sustain the values, principles and 
purposes of journalism in new or legacy forms.

WHO SHOULD ATTEND
Among people most likely to benefit from participating are: State press association directors, newspaper and other media and telecom executives, 
producers, journalists, philanthropists, entrepreneurs, technologists, public-policy activists, bankers and – citizens! “From Blueprint to Building: 
Making the Market for Digital Information,” is a public event. All discussions will be “on the record.”
The Information Trust Association and the new Multistate Digital Marketplace Service Corp. (working title) are both likely to be guided by boards 
broadly representative of their constituencies. If you are ready to be considered for service, you should attend.

REGISTRATION
Early bird registration (through  May 31): $95 for the full three days or $75 for two days – including meals.

LODGING 
Hampton Inn & Suites Columbia (at the University of Missouri), 1225 Fellows Place, Columbia, Missouri 65201  •  573-214-2222 
“From Blueprint to Build” has a block of rooms reserved through June 10 at a special rate of $99/night, including a hot buffet breakfast. 

To register and fi nd out more, visit www.infotrust.org



Wednesday, June 23
3 p.m. – 4:30 p.m. – Optional tour and introduction to Reynolds Journalism Institute facilities; meet with key staff and researchers.
5 p.m. – 6:30 p.m. – Cocktails and networking at the Hampton Inn.
6:30 p.m. – 9 p.m. – Dinner, the Hampton Inn, sponsored by the Reynolds Journalism Institute. Brief remarks by Bill Monroe, Dean Mills and Bill 
Densmore; intros and discussion of goals for convening. Organize car-pooling to campus.

Thursday, June 24
8:15 a.m. – Welcome and Overview – Bill Monroe/Bill Densmore

The Digital Task Force Business Plan
8:30 a.m. – What were our goals (task-force members)
8:45 a.m. – The plan for American Newspaper Digital Access Corp. outlined, in multimedia
9:30 a.m. – Facilitated reaction and discussion (including via CoverItLive/Twitter)

The corporate forms
10:15 a.m. – The need for the Information Trust Association (Bill Densmore)
10:30 a.m. – The need for operating entities like ANDAC (Bill Monroe)
10:45 a.m. – Legal features of the association form
11:00 a.m. – Legal features of the operating form
11:15 a.m. – Facilitated reaction and discussion
11:30 a.m. – Pre-lunch networking break
Noon-1 p.m. – Lunch in RJI 101A  (Speaker – TBD)

Breakouts: 1:15 p.m.-3 p.m.
Breakouts charged to return with two to fi ve proposals to vote on.

Breakout 1 – Confirm direction on association mission, objectives, structure and bylaws/governance
Breakout 2 – Confirm operating entity ownership, capitalization and services
Breakout 3 – Scaling and marketing the new digital information ecosystem
Breakout 4 – Technology tools, trials and tradeoffs for trust, identity, commerce

Report Back: 3:15 p.m.-4 p.m.
In order to focus discussion and action, we’ll operate like an informal legislative body. In this facilitated discussion, each breakout committee will 
report “bills” for discussion and fi rst reading. Final votes will be taken on Friday morning.
Dinner/discussion -- 6 p.m.-8:30 p.m.  (Restaurant and Speaker/presentation -- TBD)

Friday, June 25
9:00 a.m. -- Congress Work / Second Readings
“Bill managers” present the breakout proposals from Thursday for second reading, refl ecting any amendatory language worked out informally during 
on Thursday afternoon or evening. After discussion, proposals are tabled for a fi nal afternoon up or down vote)
10:15 a.m -- Key issues / Situation analysis discussion
Vendors, researchers, technologists, publishers develop a list of key challenges facing the news industry capable of being overcome by collaboration 
and knowledge sharing. We then “post” breakout sessions based upon the identifi ed issues for before- and after-lunch breakout speed presentations. 
The knowledge learned informs the end-of-day wrap up and consensus voting.
Vendor/technology/issues breakouts (Round One): 11 a.m.-12:30 p.m.
Concurrent roundtable-discussion breakouts in meeting spaces around the Reynolds Journalism Institute. Each breakout nominates a discussion 
manager and a note-taker for web posting of knowledge shared and any outcomes, proposals or next steps.
Box lunches (outside, weather permitting): 12:30 p.m.-1:30 p.m.

Vendor-issues breakouts (Round Two): 1:30 p.m.-3 p.m.

Report Backs: 3 p.m.
Note takers and discussion managers from each breakout report in briefl y (also posting by email or directly to the wiki). These insights inform the 
fi nal voting.
Final voting actions: 4 p.m.
“Bill managers” present fi nal actions for approval. All voting is non-binding but represents a thoughtful consensus for industry and public consider-
ation, and to guide the work of an expanded Midwest Digital Task Force in forming and funding operations.
4:30 p.m. -- Wrap-Up -- Bill Monroe / Dean Mills / Bill Densmore

Saturday, June 26
Congress participants are invited to use the facilities of the Reynolds Journalism Institute during the day on Saturday for ongoing work or discussions 
as needed. Please consult with event staff on Thursday or early Friday to confirm requirements and schedule.

AGENDA

To register and fi nd out more, visit www.infotrust.org



Advertising Sales Advertising Sales 
301301

Become the Agency: Providing a 
Needs Analysis for Your Client

Friday, July 23
2:00-3:00 p.m. EDT  |  1:00-2:00 p.m. CDT

Registration deadline: Tuesday, July 20
(Registrations submitted after this date 

are subject to a $10 late fee)

Registration fee: $35
Group discounts are available. 

Visit our www.onlinemediacampus.com
 for more information.

Online Media Campus is brought to you by Southern Newspaper Publishers Association and Iowa Newspaper Foundation

An Iowa Newspaper Foundation webinar...

The presenters...In this webinar, 
you will learn...

This session will 

concentrate on being 

your client’s Marketing 

Department.  We will 

evaluate the process for 

putting together a needs 

analysis. The session 

discusses the trials and 

tribulations that come with 

working for your client. This 

session will enable you to 

build trust with your client 

and better infl uence the 

advertising budget.

Cindi Gyger is the Re-

tail Advertising Man-

ager for the Dubuque 

(Iowa) Telegraph 

Herald. She started 

her newspaper career 

at the Boone News 

Republican in Boone, 

Iowa, 23 years ago as an Account 

Executive. She held sales and man-

agement positions at Casa Grande 

Valley Newspapers in Arizona, Iowa 

City Press-Citizen and Lansing 

State Journal with Gannett, Mus-

catine Journal with Lee Enterprises 

and Shaw Suburban Media in north-

western Chicago before joining the 

Telegraph Herald in March 2008.  

Steve Fisher was named 

Group Publisher for 

Woodward Communica-

tions, Inc.’s Weekly Divi-

sion in early 2009. WCI’s 

Weekly Division pub-

lishes newspapers in 

Dyersville and Cascade, 

Iowa, and in Oregon, Verona and 

Stoughton, Wis., along with several 

accompanying Web sites. He joined 

the Dubuque (Iowa) Telegraph Herald 

in June of 2001 as Retail Advertising 

Manager, became the Advertising 

Director in September of 2002, was 

named Sales and Marketing Director 

in September of 2004 and General 

Manager in April of 2007.  

REGISTER TODAY AT WWW.ONLINEMEDIACAMPUS.COM 



YES! Sign me up for the Advertising Sales 301 webinar Friday, July 23

Registration fee: $35
Discounts are available for groups of 10 or more from the same newspaper or company. 
Find out more at www.onlinemediacampus.com or contact Jana Anderson at 515-422-9051 or janderson@inanews.com.

Registration deadline: Tuesday, July 20
(Registrations submitted after this date will be subject to a $10 late fee. No discounts apply after the registration deadline.)

Name ____________________________ Newspaper _________________________________________

Corporate Affi liation (for group discount tracking) _______________________________________________

Address __________________________________ City ________________  State _____  Zip ________

Phone ________________ Fax ________________ E-mail ____________________________________

__ Payment enclosed       __ Bill my newspaper      __ Charge my credit card (see below)   

           Credit card #_________________________________Exp. _____/_____

           Address________________________________________ Zip________

           Amount to be charged $________________  Date _________________

           Authorized signature _________________________________________

Registration

VISA/Mastercard only

must be address/zip where billing is sent

Please send a separate registration form for each registrant. This form may be photocopied as many times as necessary.

Send your completed registration form(s) and fee to:
IOWA NEWSPAPER FOUNDATION, 319 E. 5th St., Des Moines, IA 50309, FAX to INF at 866-593-7406,

EMAIL to janderson@inanews.com or REGISTER ONLINE at ONLINEMEDIACAMPUS.COM

CANCELLATION POLICY:  
Registration fees cannot be refunded if a cancellation is made less than 72 hours prior to the session.

RECEIPT OF REGISTRATION: To assure you that we have received this 
registration, we will send a confi rmation e-mail or return a copy to you with 
the box at the right completed. If you do not receive this acknowledgement of 
receipt within fi ve working days after you sent it, please call Jana Anderson at 
515-422-9051.

This registration was 
received by the Iowa 

Newspaper Foundation on

Upon registration you will be contacted with additional information for participating in the webinar.  
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